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Event Solutions




Who are
emc3?

We are a collective of event [/ |
p I anners, p rod ucers, S'I'o ryi'e I I ers, (X :_ Producers %! é

\ |

marketers, designers and ¢
strategists dedicated 1o creafing N
and executing unforgettable

experiences.

Designers

LA
PLACES

TO WORK |
GOLD WINNER

7 | every
I I I ‘ \ moment
e V counts



Live events
Hybrid events
Virtual events
Event strategy development
Event production
Venue sourcing
Registration management
Parties, awards and dinners

Conferences & meetings
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Marketing strategy
& consultation
Creative copywriting
Social media management
Sponsorship & ticketing
Pre & post-event marketing
Post event analytics

Audience acquisition

L e s

R e I

Virtual platform design

Graphic design

Video creation & motion design

Website builds

Virtual event assets

Keynote and PPT presentations

Print & HTML collateral

Content development &

Talent identification

Contract negotiations

Content development

Speaker announcement

& strategy

Budget maximization

Virtual presenter training

Event day management

emcJd
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Consciously making
every moment count

v Food waste reduction initiatives: We work on the menu
planning, donating additional meals to staff af the venue,
and using apps that reduce food waste such as Olio, Too
Good To Go and Karma.

W/ Sustainable venue sourcing: We select venues with
sustainability cerfificates, a fairtrade menu, FOH Recycling
unit, plastic reduction, and food waste reduction. We also
look for green buildings.

v Destination sourcing: We choose greener, more sustainable
cities for destinations, with a green plan for the future,
recycling program, and efficient public transportation. We
also consider the carbon estimates on flights.

v Non-plastic alternatives: We encourage the use of

non-plastic alternatives, throughout the event.

v’ Our office policy: We adhere to a strict recycling program
and encourage a bike to work scheme.




Mission:

We bring stories to life with powerful creativity,
grounded in meticulous organization and efficiency.
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1a. Who is the audience? 1b. What do they need? Human resources Internal mission and vision

2a. Why should they come? | 2b. Competitive advantage

Non-human resources

3. How do we aftract them? The brief - Full brief below

Cost structure

4a. Define success 4b. The audience should
learn and feel...




The 7 P’s
How 1o create an engaging digital
experience




~ Oufline objectives =

Create clear qualitative and
quantitative objectives

We will help you create clear goals and objectives
for the event which we will measure and report on
throughout the engagement lifecycle

We will help you create an impactful event
marketing strategy which will help you drive the
greatest ROI possible




Build event
brand guidelines

Conient development
and consultancy

Positioning

What problem are we solving
for atfendees?

Marketing and promotional
plans and support

How does our event differ from
others out there?

Agenda planning




. Account Director
- Virtual Event Manager or Producer
° Technical Director
. Production Manager
. Technical Support
° Event Technologist
. Attendee Support

" Communications

- Communications/Marketing Manager
« Design Manager

- Copywriter

« Sponsorship & Ticket Sales

. Virtual Speaker Coach
. Creative Director
- Event Marketing Strategist
- Social Media Manager
0 Finance Manager
. Host or Emcee
© Moderator
0 Translator/Interpreter

. Entertainment




Platform

What's the right delivery mechanism for my
audience and my event?

Avoid platforms we use all the time such as
Zoom and Teams - we're fatigued from staring
at these platforms all day. Make your event
an experience!

Platform recommendation
and selection

Registration or integration
with existing registration

Infegration with CRM

Content upload

Show day help desk

Plaiform supplier briefing
and management

Gamification

Plaiform build
management

Troubleshooting




Consult and assist on building the atmosphere,
interest and ensuring pre event engagement excites
atfendees
Designing emails fo fit event brand guidelines and
generate inferest

Designing invitations for attendees that
build atmosphere

Detailed instructions for all attendees in event
branding to help them pre-event and on the day

Creatfing a ticketing strategy including
recommendations for access per ticket type and
promotional strategy

Storyboarding and designing pre-event videos o
promote the event

Planning, designing and scheduling pre event
social posts fo generate inferest




Production

How can we ensure the show runs as
seamlessly as possible?

Think of your event as a production -
rehearsals and practice are key!

Pre-event

Post-event

Event Day




We will edit your content and make it available on
demand to drive coverage and engagement

Such as highlights or recap videos

Feedback from attendees, sponsors and speakers
to help shape future events

To keep the community and story going past the
event and generate interest in future events

Editing footage from the event for future marketing
or on demand use

Photos of an event in progress are just as
important with virtual events

Creatfing ways for attendees fo continue to inferact
post-event

To share challenges, solutions and ideas for
improvement for the next event
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Who: 24,000 Marketing experts
from around the globe
who subscribe fo the
inbound movement

Where: The Boston Convention & Exhibition
Centre

Event: INBOUND - We have helped
manage and grow this event since
2014

"You guys are a joy fo work with. Thank
you for everything you did to help make
INBOUND 2018 an unforgettable event
for both our attendees and the talent
we hosfed”.

Studio Host & Producer
HubSpot



https://vimeo.com/242580585
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Linkedin

Who: 3,000+ Talent Acquisition leaders
from around the world

Where: ExCel Centre

Event: Talent Connect

"emc3 have worked with Linkedin on
projects ranging from infimate dinner
events fo parties in the park and mulfti-
ftrack conferences. I've been consistently
impressed by their knowledge and
expertise and commitment fo gefting the
job done. Ulira-reliable, and crucially
good fun, I couldn’t recommend them
highly enough.”

Group Marketing Manager
LinkedIn

Linked i}
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Drift

Who: 6,000 Sales and Marketing
Professionals across 3 venues

Where: London, Boston
and San Francisco

Event: HyperGrowth

"Organization, execution, and results
are the three words Driff uses fo describe
our partnership with emc3. The feam
delivered a flawless experience and,

in the process adopted our brand
becoming part of our internal team.

We could not have been happier with
their representation. Looking forward to
continuing this relationship in 2019”

Director of Events
Drift

®O o



https://vimeo.com/341597304
https://vimeo.com/296598364

Angelica Dilorio « =

aylng | Plastc Packagine

Absolutely In love with my experience thus Tar.

Here is some value for you 10 take

Passion is a gift AND a curse: two sides of the \

Cosl Guy l same coin

Wt ke
e . g RS

*  Harmonious vs. Obsessive Passion

+  External validation is DANGEROUS -> all success is fleeting
Hedonic adaptation, or what the Buddna called suffering

*  Obsessive passon finked to anwiety, depression, burnout

*  Harmonious passion is more sustainable, linked 1o ife-satisfaction

Zs

+ Follow -

+ Follow -

ott the afternoon s tion of #HYPERGROWTH19 ir

-hang ma around Linkedin
p Dhillon in unde g int 2N t d so many
2ally n . i 1 ing. Props to
Dave Gerhardt and team %
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Who: 600 Sales and Marketing
Professionals

Where: Chicago USA

Event: Reach

We needed an experienced hand fo
guide us on both the event vision and

the deftails. I had worked with EMC3 in
the past, so I jumped at the opportunity
fo involve them. They helped us execufe
on our vision, secure the venue, cafering,
stage, audio/visual confracts, and more.”

CMO
G2
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ROADSHOW

Marketo

Who: 750+ Marketing Managers
Where: QEll Centre, London

Event: Marketo Marketing Nation London

UME TO THE ENGAGEMENT ECENORMY
MARKETIN® ‘A™ SNLIV™ IFr™N

"You ladies are like Charlie’s Angels...
make miracles happen within insanely
: —w — _ — . tight deadlines. The venue is always

! :r =B ' | — T Wl VR T T e /B ) — perfect, all details and attendees are

l’ﬂmﬂ}g I® | - pe—n ' - - : remembered, and everyone praises

the event.”

Partner Marketing EMEA
Marketo

Welcorne 1o the
Em;_z_:ge_ment Econamy
Marketing Nation London

.ll’
Marketo



Who-: Leader in Payment Markets
from London and New York

Where: Sitreamed between The St Martins Lane
Hotel, London and Times Square, New
York and to a global online audience

Event: ACI Summit

About:

"The event was seamless in design, planning
and executfion and has since become a
highlight of ACI Worldwide events calendar.

We work with emc3 on events ranging from
small ones such as this up fo 18,000+ multi day
conferences and they always maintain the
same exacting standards of execution

and client focussed service.”

President
CG Creative

ICl



https://vimeo.com/158197342
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Who: 1,600 internal staff, including
execufives, sales, marketing
and developers

Where: Boston, USA
Event: AMP2020
Video: Rapid7 - AMP2020

"A massive shout out fo emec3 and the entire
support crew here. Without their vision and
guides and execution of all of this, this would
never have happened.”

Chief People Officer
Rapid?7



https://vimeo.com/394186430

Christina Luconi -

Last 4
Boston to learn, grow and align around true customer focu
r would have ha

yme incredible partne
Crawford Kosmow! Julie Hogan, Hayl 2
@markcrowther, Big Night Ent i t Group, Troy Cart
#liljon, #ct eyi, an incredible house band
Rapid7 t e Fontes, Jay Brewer, ce Ar ul
Dietz who led the char it took over 150 people to pull it off.
perfect example of what impactc
mindset and true collaberation. 2020 off toa b

without some mas

shoutout
an Farr, @harry <
ieodomijr
cceptional

= ExXpe

h®
I'm still floating and trying to wrap my head around - and not forget
detail of - AMP 2020, Rapid7’s global kickoff. So much teamwork, sweat, and
tears (of all sorts) went into the ¢ ideation, concept pitch
talent booking, gn iteratior 5, and, at long last, live event.

g
lent whisperer Dominic Murra
team &&& countless more.

And ye ina Luconi and | will continue our day jobs until the networks

| am so proud of the work we
week y xer thus far, | am
every minute. | struggle often with anxiety, and sought help this year from my
doctor to free up some headspace. Through this work and being surrounded by
some of the most supportive humans out there, | was able to a
guential
v letting yourself

What an amazing experien
company in Boston for a
global company |eaders and hearing

place for the future.

Also, © complain when Lil Jon turns up to perform at your party. Many thanks
d thi :
curity #place

to all who organi
#rapid? #cyb

0k

disapp

hear from Les

#slack
formance &

ng event which brought all

LIl Jon, and a Q&A S

Irity #

1wlogy #0

to get on your placement year! Joining
f event. #AMP2020 Ir
iting plans that the company

piring t

Mo to Boston to
from #Zoom,
harlene LI, &

the CEO of

5 month o | left my comfortable job to jein Rapid7 and start a new industry.
This week | was joined by 1600+ employees from around the world for
#AMP2020 and saw the passion and dedication that this company has not only
to its customers, but the employees as well. This family might be a lot bigger
than my last company, but | have never been prouder to be a #rapid? moose!

Amanda Pontbriand
i :

Guests speakers like Lamar Odem Jr and Troy Carter, panels with customers and
employees about the changes we've made, commitments to bettering our
community and world around us, performances by live bands and an after party
for the company including Lil Jon?’ I learned so much, met so many amazing
people, and look forward to a ¢ 2020!

ej Like [=] comment ¢

M

r.

w8
When someone says "expect the unexpected” at your global company Kickoff,
you think - maybe I'm getting a water bottle AND a t-shirt. Not that 'Lil Jon is
going to making an impromptu appearance at the after party for a full DJ set,
while 1600+ moose celebrate what we did in 2019 and get pumped for what
2020 has to offer.

Well played Rapid?,

Renée Shephard

nt #0zCyber #incidentdetectionresponse #infosec
ponse

#vulnerabilitymanage
#incidentdetectionand

Such a gre

from all o E Lt in ) h

thoughtful 5 y nice to
ss the globe! We

can see we
love to have you join us! C
you're interested!

ve got a big y
k out our open positions or
apid7 #joinus #cybersecurity #innovation

0ot me a m

hitps:ffinkd.injeH4qjBz

| had the privilege of s
thi met new peopl dible speakers from #slack #zoom
d got AMPed (pun intended) for

Rapid7's 20th year! #rapid7 #onemoose #amp2020

oo0@
dh Like [=] comm

There's something truly spectacular when a company ga 1600 moose from
around the globe to hold a conference.
A conference where we celebrate the history of our company, value each

gues contribution, and look forward to the challenges of 2020 and

te and nurture new friendships while
ng us all a common sense of purpos
Congratulations to everyone at Rapid7 who wi
such a magical event!
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Who: 17,000 Miro customers, prospects and
partners

Where: Hosted Virtually on Hopin & in several
studios

Event: Distributed 2021

"We partnered with emc3 for our annual
conference and | couldn't recommend them

highly enough”

Field Marketing Manager
\Yle}

Mmiro



https://vimeo.com/manage/videos/646561825/0284a2faf6

Who: 350 Google Premier Partners

Where: Hosted Virtually on Hopin & In the
Google Studios

Event: Google Premier Partner Awards 2021

"You guys were awesome fo work with and
I'm already looking forward fo the next evenf!"

Project Marketing Manager
Google

Premier

Partner

Google




Rapid’/

Who: 2,000+ Rapid7 employees

Where: Bespoke Virtual Platform

Event: AMP 2021
Date: January 2021

About: 2020, the Rapid7 team

tasked emc3 to build them a bespoke virtual
platform for their SKO using Unity Technology
which is traditionally used for the creation of
video games. We created a bespoke 3D virtual
would that could be explored using an avatar.
The experience included multiple days of
content, incredible speakers, learning and
development opportunities, entertainment
and morel

“I've worked with lots of pariners over the years,
but none have been quite as good as emc3”

Chief People Officer
Rapid?7

RAPID))



!,l GitLab Sales Kickoff 2021 - Peak Performance  GitLab gy Tretsr  Sd:T3usAm

< DJ Set
]
.(ID
Who: 800 Internal GitLab employees
@ across the globe over 4 days.
- Where: Virtual Production - Hopin
& Event: Peak Performance Sales Kick-off 2021
Chate Sales kick-offs in 2021 had a new look going virtual.
o Hosted on Hopin, we provided engaging

entertainment for this 4-day internal conference
featuring morning and afternoon DJ sessions, yoga
and meditation lessons and cooking
demonstrations.

RFORMANCE
Expo + AB SALES
More FF 2021

ﬂ..% At the conclusion of each day, the attendees were

invited to aftend a different interactive activity each
affernoon 1o bond with their fellow co-workers from
the comfort of their own home. Through rounds of
trivia, sing-along bingo and scavenger hunt,
aftendees we invited 1o share and learn more about
one another.

During the day, attendees were able to share their
experience by visiting the virtual photfo booth
equipped with custom backgrounds and stickers
and could opt to send in a photo to be turned info
a digital caricature.

n
% . PEAK
N PERFORMANCE
s Y GITLAB SALES
RN B KICKOFF 2021




RAPID
Virtual Vegas 2020 Rapid/

We're bringing Vegas back online attend the annual Black Hat
conference in Las Vegas
Where:
k ! Event: Virtual Vegas Poker Tournament
About: We created a custom poker site

that was coupled with Zoom infegration
and featured Rapid/ custom branding

BALANCE | ., RAPID7 CRONOR - NUNES

) L
- | v SO

@ f;;l B throughout — including on the playing
OPEN \UPEN cards.

The event began with a virfual greetfing
from professional poker player Daniel

\ Negreanu who revealed some amazing

| tips to help players before they broke into
games for the tournament while Daniel
commented!

COUNTRY

-

|
8 N S b II|
SEAT SEAT SEAT h
/( OPEN | OPEN \ OPEN
LS ‘\___’// \.._‘_,_./ \\5_\_’--’..‘.
J." : &

Buy In: 5000 - 5000

\\ I
\,- SEAT /sEATN [ 'sEAT) A
KDPEN —\ clliﬁy—‘\opﬁu
i, SR N

( saraliebere. .. )
== 4600
_WW-'—'

=

D Sit out ‘
WAITING LIST Pairof Aand Q96
0 © o |[RECEmEw T

Degler; New hand started Bank 45 s. Fold


https://events.rapid7.com/virtual-vegas-2020

REVSROWTH

\/‘ R I / \ S U M M‘ ‘ =\ . Who: 8,698 Sales and Marketing
- Professionals across 2 venues

F :" T “=1I+ lﬁ“ ] 5’5 Where:
1 ! * :u-lh!l‘.' 11, ..rh! il
v ri

REGISTER NOW Y el L Event: RevGrowth Virtual Summit

About: We partnered with Drift to create a high-
energy 2-day virtual event from nothing to
nearly 9,000 attendees in 6 weeks.

VIRTUAL SUMMIT Bringing the Future of Sales and Marketing to You

Meadia Player s = [ Slides == L]

"The feedback from this event has been
outfstanding. The RevGrowth Virtual Summit
was recently
and

it made Bizzabo's

In collaboration with emc3, we
managed fo bring fogether the besft sales
L and marketing speakers from around the
globe for an incredible 2-day virtual
summit. We're looking forward fo the next one!"

Stop asking:
Art “Please love me?”

Loving

Start asking:

Erich Fromm “"How can | love you
. @& more?”

Director of Events
Drift

& orift

] -;m.wm COVID-18 Response - Qi — ]

e Help Fight COVID-19 @ gym
tho By wWas o moning 219 [w
EDS no
NG AMERICA

h 2 GET YOUR
Explore ’ FOR $20

AND 100'%
WILL GO TO



https://emc3.com/case-studies/drift-revgrowth/
https://emc3.com/case-studies/drift-revgrowth/
https://emc3.com/case-studies/drift-revgrowth/
https://blog.bizzabo.com/virtual-events-2020
https://www.drift.com/rev-growth-summit/

acoriv Sy :
JUNE 2, 2020 | 6:00 PM ET Sl e Acorlo

L ® L
N e o o Who: Over 1000 of Acorio’s Clients,
Acorios Annual Knowledge Event ; Prospects & Parners
Where: EXPAND virtual event
; , z Event: EXPAND
A cenversation with -
About: An online Customer
° celebrationevent. Acorio’s Party
= event is usually an annual, in-
= " person celebration of the Service

Now community and Acorio family.
But this year, the event goes digital.
® The online event aims to pull
together a community who is now
facing new struggles in business
and at home. We couldn’t think of
a better way to do that than

| providing a globally recognized
comic and host Trevor Noah

RSV P Today

‘o &

“Thank you SO much fo the whole emc3 feam.
If you are a marketer right now, you are frying
fo figure out digital events. This team is the best
there is!!”VP of Strategic MarketingAcorio

VP of Strategic Marketing
Acorio

L
acol I.I - I
POWER U fOUH BUSINESS


https://exclusive.acorio.com/expand-k20-party-trevor-noah-2

ManyChat

Client: ManyChat
Event: Conversations 2020

Who: 5,000+ chat marketers from 109 different
countries across 3 days

Host: Marcus MurphyWhere:Virtual Platform - Bevy

Date: 6-8 October 2020

About: Get instant access to powerful insights and
winning tactics in 30+ videos captured over three
days at Conversations 2020.

Talent: Attendees learn game- changing strategies
from the brightest minds in business and marketing,
including Ryan Deiss (Shark Tank) Neil Pate |
(QuickSprout) Molly Pittman (Smart Marketer)

and Daymond John (FUBU and Shark Tank).

“You guys were amazing from start fo finish.

So much work went info producing Conversations
and we can’t thank you enough. We're looking
forward to our next virtual event with the

emc3 feam

CSZ’) ManyChat
A


https://conversationsconference.com/

LQ’;I Scylla Summit 2021  ScyllaDB [y Time Left 2d:3h:59m <7 A @v

Welcome Stage

s ScyliaDB

. ¢ Scylla Monster + 17 hours ago
.

fi

Reception

(LIVE]

' Welcome to Scylla Summit 2021! Complete your
profile "Headline" with Your Job Title @

Company Name so fellow attendees can see Who: 1000+ SCY”O Database users

SCYLLASUMMIT2021

220 B e ONEE and customers from across
“ N TODAY'S HIGHLIGHTS I & hiow T Head to he sTaGE the globe.
Trainin e -
? e Peter Corless + a fe
T JEPSEN e 2 Zillow e What exit? Where: Virtual Platform - Hopin
Networking ®SNEP+

_ Deepak Arumugham 3 few seconds age Event:  Scylla Summit 2021
©OF . 3
- W/ SCYLLA hotstar gumgum Date:  12-14 January 2021

Lounges ticketmaster: < QOMPLX:

Deepak Arumugham & fev
b l)

£

About: Historically always a live event,

) Deepak Arumugham @ few this was the first time ScyllaSummit went
1 virtual, with the importance of bringing
Peter Corless + afew seconds ago their community of current and prospect

SUMMIT = L
kit it Al QOkay! Stage is open! Feel free to move in and

have a great show!

# S C Y L LAS U M M IT £ (% Dave Johnson afew seconds ago

Enjoy everyone

users together sfill so paramount.

Not only did the virtual event showcase
invaluable content from over 30 global
speakers, but it also hosted a continual
speaker lounge for multiple speakers in
Hopin's breakout area and included a full
tfraining day with several concurrent

tracks for attendees, as it would at its usual
live edition.

Start typing...

SCYLLASUMM|T2021

@D scyLLA

BOB DEVER

VP OF MARKETING

#SCYLLASUMMIT
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Who: 1,000+ Public Spaces Forum

Where: Virtual Platform - Hopin

Event: Knight Public Spaces Forum

About: Amidst the coronavirus (COVID-19)

outbreak, Knight Foundation more than even
KMNIGFEET | LILL‘\!' WE[NEEEE wantfed to continue their powerful public
E'ﬁ'ﬁg&% VIO (R (e Mhidhen i f b ' spaces event fo focus on spaces that support
FORLIM | t Foundatio rwmirilnry . a sense of connection and better information

my ' sharing for communities. This event plays an
essential role in helping public space leaders
to cultivate equitable public spaces and

KNIGHT leverage technology in the public realm.

PUBLIC
SP-ACES

SUBt 1o | ALBERTO IBARGUEN

SPACES | . cidont and CE
FORL JM President and CEO, Knight Foundation, @ibarguen

VF KNIGHT
M FOUNDATION




Awards’ ceremony

@ Greg (British Council)

@@ BRITISH
@®® COUNCIL

g British
0 C ouncil

_ i - Client: British Council
" Wik Event: ELTons Innovation Awards 2020

Who: 884 industry professionals from 75
countries around the world, working in the
area of education innovation and
leadership, in organisations, businesses
and institutions (as well as freelancers).

’] Nasia Nikolova (British Council ELTons Team)

wards for innovation in
English language teaching

a Rebecca Maher (British Council)

(

The live stream of the ceremony also widely
available to teachers and learners worldwide
via the YouTube and Facebook channels..
Host: Reverend Richard Coles

Where: Virtual Plafform - Hopin

Date: 15 October 2020

@@ BRITISH
@@ COUNCIL

@@ BRITISH
@®@® COUNCIL




£ Dashboard

Make the most Prepare your
34 : of your event schedule in advance
If your business already supports the
complex needs of your end clients and Bd &

the compliance that comes with being
an employer of record, that's a huge

competitive advantage over anybody \J —

else trying to enter the market.

ENGAGE X Europe

The Online Experience Bullhorn Platform: Latest and
Greatest Releases

22
Art Papas

CEO and Co-Founder, Bullhorn

ENGAGE ) #BullhornEngageX

Who: 5,000+ HR Experts
Where: Virtual Platform - Swapcard
Event: EngageX 2021

About: With over 35 expert speakers and

20+ sessions, EngageX was a packed two days
of great content spanning both recruitment
industry and technology frends.

BullhouN



Virtual & Hybrid
Event Solutions

emc3 is one of the world’s leading virtual, hylbrid
and live events agencies.

We work with some amazing brands including
LinkedIn, G2 and Drift to drive sales, brand
awdareness and growth through the live events and
virtual experiences that we produce.

We specialise in event management, event
- marketing, design and speaker management.

. We understand how fo make every moment count.

7 | every
el I I moment
CV counts




Go digital

We've already helped several of the world’s leading brands transform their events into
virtual experiences including Dirift, Bullhorn and First Bank. It's one of our areas of
expertise. We can also start on your venue finds for 2021 while we develop your online
solution!

Design and web design

Our amazing inhouse design feam have worked with the world’s leading bbrands
including LinkedIn, G2 and Marketo. Whether you need graphic design, video and
motion design, presentations or full creative, the emc3 team are here to help.

Pre & post-event marketing

Driving guests fo register and attend your virtfual summits and digital events can be a
pretty tricky fask. We have an experienced marketing team who can manage all pre and
post-event comms for you to maximise your ROl from your online events and ensure that
there is a continuation of the narrative when the digital experience comes to a close.

Talent

We've had some of the best speakers in the business appear at our events including
Michelle Obama, Serena Williom and George Clooney. Lots of speakers in our network
are accepting reduced fees to speak at virtual events and online summits - get in tfouch
if you want to find out more!

every
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Where we work

Office locations @

London | Boston | Melbourne | Lagos

Frequent locations @

Abuja
Austin
Amsterdam
el
Bangkok
Barcelona
Beijing
Berlin
Boston
Cape Town
Chamonix
Chicago
Dublin
DUsseldorf
Frankfurt
Hawaii
Hong Kong
Houston
lbiza
Johannesburg
Las Vegas

Lisbon
Madrid
\Yilelife
Mexico City
Miami
Monte Carlo
Mumbai
Munich
Nashville
New York
Oslo

Paris

Rio de Janeiro
San Francisco
Singapore
Sonoma
Tenerife
Toronto
U.A.E
Vienna
Whistler

emcacd
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Former Managing
Director Linkedln EMEA
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"It really was a masterclass in efficiency, class
and event execution. emc3 have been
fantastic partners and their willingness to
make it the best possible event was an
evident feature throughout. The areas that
stood out fo me on the day was the
production...it was clear that a lot of hard
work had gone into the event and the
fingerprints of your great feam were all over
the day!”

Linked 1

What our clients say

Conversational
Marketing Lead
Events, Drift

"The feedback from this event has been
outstanding.
was recently
and it

made Bizzabo's

". In collaboration with
emc3d, we managed to bring together the
best sales and marketing speakers from
around the globe for an incredible 2-day
virtual summit. We're looking forward to the

next onel”
G orift

VP of Marketing, Acorio

We have loved working with emc3 on all
of our events this year. If you're frying to
reinvent digifal events this year, | highly
recommend getting in fouch with emc3
- they are the best in the business!

acoriov
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https://emc3.com/case-studies/drift-revgrowth/
https://www.on24.com/blog/five-must-see-events-for-virtual-conference-season/
https://blog.bizzabo.com/virtual-events-2020

every
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eMmacs

Virtual, Hybrid & In-Person Event Solutions

getinspired@emc3.com

www.emc3.com





